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AssociAte is the only education journal 
published specifically for Australasian school 
Business Administrators. AssociAte is 
published by the Association of school Business 
Administrators Ltd (AsBA, the peak industry 
body representing the eight regionally based 
chapter associations of  Business Managers 
from non-government schools throughout 
Australia and New Zealand and AsBA (FM) the 
new Branch for independent school Facilities 
Managers.)

AsBA’s chapter associations and new AsBA 
(FM), Facilities Manager Branch have a 
combined membership in excess of 1,700 
key purchasers and decision makers who are 
responsible, amongst other key tasks, for the 
sound financial management of their schools 
which  command large annual revenues.

the Non-Government schools’ sector in 
Australia (including independent and catholic 
schools) has 1,150 schools, most of whose 
Business Managers are members of the 
chapter-based Associations that form AsBA 
Limited. the new AsBA (FM) Branch already has 
over 250 members from all over Australia and is 
growing rapidly.  Annually, these schools spend 
approx $6.5 billion on salaries and wages and in 
2017 they received capital expenditure grants of 
approximately $55 million.
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ASBA MEMBERS ARE DISTRIBUTED 
THROUGHOUT AUSTRALASIA AS 
SHOWN TO VIA CHAPTER REACH AT 
RIGHT:

5.01% 5.25% 4.38% 9.63% 4.69% 6.52% 6.68% 7.16% 3.98% 5.25% 6.92% 6.05% 7.64% 6.13% 7.83% 6.84%

the varied sectors 
covered by our 
AsBA MeMBers 
are illustrated below to 
show specific target 
market advantages for 
advertisers
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the LeAdiNG resource For the iNdePeNdeNt 
educAtioN sector, AssociAte coVers ArticLes 
oF sPeciFic iNterest to schooL BusiNess 
AdMiNistrAtors ANd FAciLities MANAGers oN 
toPics reLAtiNG to FiNANce, AccouNtiNG, 
huMAN resources, MAiNteNANce ANd BuiLdiNG 
oPerAtioNs ANd coNstructioN, LeGAL, FAciLities 
MANAGeMeNt ANd GoVerNANce ANd Much More!

each issue of AssociAte reports on innovative and best 
practice topics and provides a showcase for schools and 
key providers on products and services at the cutting 
edge of educational administration.

AssociAte reAches the BuYers You wANt 
to tArGet who PriMAriLY Are resPoNsiBLe, 
AMoNGst other thiNGs For the PurchAse oF 
Products ANd serVices For their schooLs.

 .

..a combined membership in excess of 
1,700 key purchasers and decision makers...

As a modern school formed in the 21st century, a hallmark of Southern Cross Grammar is the way they combine traditional teaching practice with modern facilities to maximise our students’ learning. The recent upgrades to the campus over the 2020 summer break has added capacity to students’ learning as we prepare them for bright futures.
Science and STEM is an integral part of learning at Southern Cross Grammar with a Select Entry Program offered to Years 7 and 8 students. Over the holiday break, the two laboratories in the Middle School Building were expanded and updated to become start-of-the art spaces fit for Senior Biology and Senior Chemistry, and the classroom 

 

Building upgrades Opens New Doors for Teaching and learning at Southern Cross Grammar
upstairs was transformed into a permanent Middle Years STEM Room. With upgraded audio-visual and multimedia resources, interactive projectors for staff and students to collaborate and save their work, and flexible furniture to cater to dynamic working and learning environments, students and staff have responded positively to the upgrades. 

“The recent upgrades to the Science and STEM learning spaces have increased our capacity to cater to students’ passion for STEM and provided teachers and students with modern facilities to foster high performing learning environments,” Rajnesh Ram, the Head of Science and STEM said. “The fitting of cutting-edge technologies and 

 

the dynamic nature of the learning spaces have also enhanced the quality of our pedagogical process. The new spaces are productive with students and staff collaborating, discussing STEM concepts and completing science experiments. The Science and STEM team are excited to continue building the momentum in 2021 and beyond.”
Flexible learning and teaching environments, and technology for learning extends beyond the updated STEM rooms; they feature throughout the campus upgrades including the updated Creative Arts spaces and in the new flexible tutorial learning space in the vCE Building. With interactive boards and an expansion of the classrooms the Creative Arts spaces are bursting with light and colour and have expanded students’ ability to deepen their art practice and use the rooms during break times.

“The recent upgrades to the school campus gives visual Communication Design and the Creative Arts the sophistication they deserve,” Cynthia Drossinis, the Head of Creative Arts, said. “Students have a chance to lay out their folios, work collaboratively, utilise the electronic whiteboard for peer reviews and have the flexibility to come in and study at lunch and recess.”The newly launched Sport Science Centre is redefining how staff teach health and fitness, and highlights the school’s commitment to preparing students for the many sophisticated and varied career pathways that await them. With state-of-the-art equipment and technologies including the recent installation of Heart Zones, a heart rate tracking software, the Sports Science Centre has been a hive of performance as students partner their passion for Physical Education with Science.

 

“The Sports Science Centre is an exciting addition to our campus and the Health and Physical Education program. Not only does it provide an indoor space for the students to be physically active but also encompasses state of art equipment and electronic technology,” Liam Ogden, Head of Health and Physical Education, said. “The introduction of Heart Zones has also been warmly welcomed by our students. With access to real-time data, the device opens new doors for our vCE Physical Education students to view, collect and analyse data, as data analysis forms a large component of the vCE Physical Education units.”

 

When speaking about the recent campus upgrades Principal, Matt Dodd said, “In addition to the warm relationships we foster at Southern Cross Grammar between staff and students, we also share a commitment to providing the very best spaces and resources to support high performance across our school.”
As building works progress on The Centauri Project —a modern and multipurpose creative and performing arts building building—in time for its launch in 2022, the 2020 upgrades and facilities to Southern Cross Grammar positions the school for an exciting and significant future, both in 2021 and into the future.

the upGrAdeS to Southern CroSS GrAmmAr’S neWLy AppoInted Stem roomS, BIoLoGy 

And ChemIStry LABS And fLexIBLe LeArnInG SpACeS hAS BrouGht Added CApACIty to 

the WAy StudentS And StAff LeArn And CoLLABorAte.

Our Schools
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lawnmower parenting

GROWTH-CENTRIC STRUGGLE 

Growth-centric struggle is the 

discomfort that comes in the face 

of challenge and is the theme of my 

recent book, Strive. It is something 

that you could choose to avoid. It is 

also something you could choose 

to shield your children from, but if 

you face up to that struggle, the 

experience of overcoming it will lead 

to significant personal growth. The 

ten years of research we conducted 

to inform this book actually showed 

that the presence of struggle is 

critical for improved self-esteem and 

wellbeing. In a world where more and 

more people perceive growth-centric 

struggle as a violation of their rights 

(such as unflattering feedback from 

a boss, bad school grades or 

even being encouraged to 

lead a healthy lifestyle), you 

can’t help but also to 

see it as a competitive     

           advantage. 

Here are some strategies that we can use to strengthen our 

relationship with growth-centric struggle in ourselves and 

our young progenies.

        Don’t rescue 

Accept the fact that it is natural for us to want to take the discomfort away. However, stop 

giving into the temptation to rescue people from struggle. When we do this, we are robbing 

them of the opportunity to be courageous and evolve. If your child isn’t doing well in 

school, bribing their examiners is not the solution. Obviously if the situation is damaging or 

dangerous, you intervene. It simply comes down to a matter of moderation. 

        Support them 

Help them have a more functional relationship with struggle by identifying their emotion 

and validating it. If they are being left out by a group of friends ask them how they feel and 

validate it. ‘When my friends excluded me I used to feel so sad and isolated, it that how you 

feel? It is really normal to feel that way,’ or ‘when you are trying something new it is normal 

to feel confused and frustrated.’ Never judge them. Don’t say ‘Don’t let it bother you, just 

play with another group of friends,’ or ‘oh it’s not that hard, you just have to try harder, stop 

mucking around, change your attitude.’  

        Show them how they are evolving and getting better

Focus on the virtues of their struggle; such as the character traits they are exhibiting (such as 

bravery, compassion, vulnerability, persistence, etc.), the growth they’ve achieved so far, or 

highlighting previous situations where they overcame similar challenges and didn’t give up. 

        Go big picture 

Lastly, remember to connect the struggle with their purpose. This could be a goal they want 

to achieve (getting selected for a sporting team), a level of mastery they want to obtain 

(learning another language) or some sort of contribution to others (raising money for the 

RSPCA, sticking up for a kid at school who is being picked on). 

As a parent myself, I understand the difficulty in letting your child sit with struggle, but our 

job is to help them evolve, grow and become a functioning member of society. We stop that 

from happening every time we rescue them from struggle.

  Dr Adam Fraser  |  www.dradamfraser.com

(continued)
The importance of embracing struggle in the age of 
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As a super fund, NGS Super is committed 

to the future; and we want that future to 

be sustainable, for our members and for 

generations to come. We believe that 

investing in a way that provides strong 

financial returns to our members, and also 

has a positive impact on society and the 

environment, is a win-win. 

Integrating Environmental, Social and 

Governance (ESG) and responsible 

investment principles across our portfolio 

helps us to provide our members with 

better risk-adjusted returns. And for 

members who want to know that their 

investments are in sectors and companies 

that are highly ranked for ESG factors, we 

offer our Socially Responsible Diversified 

investment option. 

Where we can — taking into account 

risk and return expectations — we also 

undertake impact investing, such as 

the investments we hold with Social 

Ventures Australia. These make a positive 

contribution to society, helping to address 

issues such as youth unemployment and 

homelessness.

And it’s not just about our investments. 

NGS Super is serious about how we 

operate as an organisation — we offset 

our carbon emissions every year, and 

have an internal impact committee that 

identifies and implements ways we can 

improve what we do on a daily basis.  

Find out more about Fund sustainability at 

ngssuper.com.au/sustainability.

Creating 
brighter 
futures

A partnership you can bank on. 
From administration to teaching, technology continues to transform 

the education landscape. 
As one of Australia's leading banks for education providers, when you partner with Comm Bank you'll 

have access not only to our technology, products and services, but also to our national team of 

independent school banking specialists to support your school in maintaining its competitive edge. 

Discover how: 

LI Cashless technology can provide increased levels of security for your school by

reducing fraud and petty theft, as well as reducing time spent on administration 

including processing and reconciling payments, and inventory ordering. Our partnership with FACTS and TASS can help deliver even greater efficiencies and 

cost savings across the administrative spectrum. 
You can harness the benefits of design thinking and develop innovation capability in 

your school with our design thinking experts. 
Our national team of accredited school banking specialists can support you as you 

continue to build on your school's vision. To find out how Comm Bank can partner with your school contact Julienne Price, Executive Manager 

Schools, Not-for-Profits and Women in Focus on 0427 506 363 or julienne.price@cba.com.au. 
CommBank - a proud national partner of ASBA © Commonwealth Bank of Australia ABN 48 123 123 124 

Commonwealth Bank 
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Downlands College, Toowoomba was established in 1931 and is an independent, Catholic, coeducational, day and boarding school currently for years 4-12 students.  Architects ThomsonAdsett began working with the college in 2011 to formulate a masterplan in order to create a contemporary P-12 boarding college, incorporating existing historic buildings.
Ongoing, the masterplan continues to result in many significant projects being realised such as a new boarding house, primary and secondary classrooms, a hospitality kitchen, media facilities, science laboratories, external spaces including driveways, accessibility and landscaping, and now an expanded library.

Cuskelly Library, first opened in 1970, was at the cutting edge of architectural inspiration.  Cheekily dubbed The Pizza Hut by a would-be wit, the library served the students of Downlands for 50 years.As pedagogies changed, the building saw a number of upgrades, the reconfiguration of the theatrette into standard classrooms and offices, additions of generations of computer desktops, until, growing student numbers and educational needs dictated a ‘fit for purpose’ review.

So, do we knock down and rebuild or do we consider the school’s history and reshape the existing building to take us into the next century? 
The Cuskelly Library was built to last, and the bones were as solid as they come, $ for $, and with an eye on the bottom line, the latter option was taken.  Architects, ThomsonAdsett were again engaged, and planning, tendering and then building started.

The extension of this heritage brick building was completed on time and within budget and involved the full refurbishment and new build extension.  This has provided the school with the new library, general learning areas, multiple administration areas, meeting/conference rooms, and two accessible bathrooms, surrounded tightly by 3 school buildings and a sports oval. The library space was opened up by creating a solar-efficient glazed wall with views to the adjacent playing fields.  The project made the library floor plate far more efficient by removing the central staircase and adding a lift an external stairwell and numerous ramps.    
What a difference a year makes!

Our Schools 

Downlands College cuSkelly liBrAry extenSion And reFurBiShMent

photoS By cAM MurchiSonArchitecturAl photogrApher. Supplied By thoMASAdSett ArchitectS
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  rAtes    MAY 2022  NoVeMBer 2022                      Both editioNs

PAGes

Full page                    $2,999           $2,999   $4,999

half Page                    $1,999           $1,999   $3,399

coVers   

inside back       $3,350           $3,350   $5,999

Advertorial                    $3,750           $3,750   $6,450

• All rates exclude Gst of 10%

editorial:
Associate is committed to providing regular articles featuring independent educational institutions across Australia and 
New Zealand. each edition includes articles of interest and of a technical nature for AsBA Members.
Advertising is limited to no more than 5% of the general size of Associate and may be limited or expanded dependent 
upon the editorial content of each edition.

deAdLiNes     MAY 2022   NoVeMBer 2022 

  

Booking deadline (10% deposit required)  18 March   16 september

Artwork deadline     31 March   30 september

Associate distribution    23 May    14 November

• All cancellations must be received in writing to AsBA prior to the advertising deadline.
• Fees are non-refundable after the Artwork deadline date.

indemnity:
AsBA accepts no responsibility for type setting or artwork done on behalf of an advertiser. AsBA reserves the right to cancel any 
advertising considered inappropriate.
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diMeNsioNs

Full page with bleed 
trim size 297mm high x 210mm wide
Please include an additional 4mm bleed on each  
edge and crop marks.

Full page no bleed 
type area for advertisements that do not bleed is  
267mm high x 180mm wide. crop marks are not  
required unless advertisement has any undefined  
ambiguous edges.

half page advertisements cannot bleed and should be 
supplied contained within a type area of   
130mm high x 180mm wide. 

crop marks are not required unless advertisement has   
any undefined ambiguous edges.

PreseNtAtioN oF MAteriAL

All advertisements must be supplied in the following format:

• high resolution Acrobat PdF

• Fonts should be converted to paths (outlined) prior to  
   making the PdF

• All colours and colour images must be in cMYK (PdFs    
   containing PMs colours will be rejected)

• resolution of images should be at least 300dpi

• Material can sent by email if smaller than 6MB

• Files bigger than 6MB but smaller than 50MB should be  
   shared via a link in dropbox or similar

Advertising 
enquiries and bookings
contact: AsBA chief executive officer
Pip thomas
Association of school Business Administrators Po Box 1428
toowoomba east queensland 4350
tel: 07 3170 3243
email: ceo@asba.asn.au.
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Ti am interested in advertising in the 2022 Associate editions

company Name

Address 

telephone 

email

Please select the size of advertisement you are interested in:

 Full colour, half Page May ($1,999) November ($1,999) Both editions ($3,399)

 Full colour, Full Page May ($2,999) November ($2,999) Both editions ($4,999)

 Advertorial, Full Page May ($3,750) November ($3,750) Both editions ($6,450)

 
BAcK coVer: 
 inside back cover, full colour         May ($3,350)        November ($3,350)           Both ($5,999)

Please provide a brief description or attach a copy of your advertisement:

coMPLeted ForMs shouLd Be returNed to: 
PiP thoMAs | AsBA Ltd Po BoX 1428
toowooMBA qLd 4350 
eMAiL: ceo@AsBA.AsN.Au.

Advertising enquiries and bookings | Associate Magazine Advertising 2022
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online

our supplier directory on the AsBA website at www.asba.asn.au provides the contact 
details of suppliers and professional advisers to independent schools across Australia and 
New Zealand and is frequently visited by hundreds of school business administrators. it is 
also open to the general public.

Listings in the directory are for a calendar year period and pricing is dependent on sizing 
and information within the advertisement.

it is eMPhAsised thAt iNcLusioN oF coMPANies iN this suPPLier BusiNess 
directorY does Not iMPLY eNdorseMeNt BY AsBA LiMited, its chAPters or 
MeMBers ANd AsBA LiMited AssuMes No resPoNsiBiLitY or LeGAL dutY   
BY BeiNG AssociAted with theM.

Advertising enquiries and bookings 
| Supplier Business Directory Advertising 2022

i am interested in advertising on the AsBA website:

company Name

Address 

telephone 

email

LOGO ONLY

seLect siZe oPtioNs oN FoLLowiNG PAGea
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Please select the size of advertisement you are interested in:

Building, Development & Plant

Catering & Cleaning

Energy & Telecommunications

Financial Services

Health & Safety

Information Technology

Insurance & Risk Services

Outside School Hours Care

Painting & School Maintenance

Purchasing Solutions

School Administration Software

LOGO ONLY

LOGO WITH BUSINESS DESCRIPTION (30-word max)

LOGO WITH BUSINESS DESCRIPTION (30-WORD MAX), CONTACT NUMBER, 
EMAIL ADDRESS AND LOGO CLICK-THROUGH, FULL PAGE WIDTH.

Business 

Business 

Business 

ASBA Limited is the peak industry body representing 
eight regionally-based Chapter associations of ASBA 
Limited is the peak industry body representing eight 
regionally-based Chapter associations of business 
administrators from Independent Schools throughout 
Australia and New Zealand.

ASBA Limited is the peak industry body representing                     
eight regionally-based Chapter associations of business 
administrators from Independent Schools throughout 
Australia and New Zealand.
Pip Thomas (Chief Executive Officer)
M: 0411 446 121    E: Events.Sponsorship@asba.asn.au.    

PLeAse seLect the siZe oF AdVertiseMeNt 
You Are iNterested iN:

$1,100 per 
calendar Year 

(inc. Gst)
Logo with business description (30 word max), contact number, email address 
and logo click-through, full page width.
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Please select the size of advertisement you are interested in:
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LOGO ONLY
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LOGO WITH BUSINESS DESCRIPTION (30-WORD MAX), CONTACT NUMBER, 
EMAIL ADDRESS AND LOGO CLICK-THROUGH, FULL PAGE WIDTH.

Business 

Business 

Business 

ASBA Limited is the peak industry body representing 
eight regionally-based Chapter associations of ASBA 
Limited is the peak industry body representing eight 
regionally-based Chapter associations of business 
administrators from Independent Schools throughout 
Australia and New Zealand.

ASBA Limited is the peak industry body representing                     
eight regionally-based Chapter associations of business 
administrators from Independent Schools throughout 
Australia and New Zealand.
Pip Thomas (Chief Executive Officer)
M: 0411 446 121    E: Events.Sponsorship@asba.asn.au.    

$550 per 
calendar Year 

(inc. Gst)
Logo with business description (30 word max) half page width.09

Please select the size of advertisement you are interested in:

Building, Development & Plant

Catering & Cleaning

Energy & Telecommunications

Financial Services

Health & Safety

Information Technology

Insurance & Risk Services

Outside School Hours Care
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School Administration Software

LOGO ONLY

LOGO WITH BUSINESS DESCRIPTION (30-word max)

LOGO WITH BUSINESS DESCRIPTION (30-WORD MAX), CONTACT NUMBER, 
EMAIL ADDRESS AND LOGO CLICK-THROUGH, FULL PAGE WIDTH.

Business 

Business 

Business 

ASBA Limited is the peak industry body representing 
eight regionally-based Chapter associations of ASBA 
Limited is the peak industry body representing eight 
regionally-based Chapter associations of business 
administrators from Independent Schools throughout 
Australia and New Zealand.

ASBA Limited is the peak industry body representing                     
eight regionally-based Chapter associations of business 
administrators from Independent Schools throughout 
Australia and New Zealand.
Pip Thomas (Chief Executive Officer)
M: 0411 446 121    E: Events.Sponsorship@asba.asn.au.    
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Building, development & Plant         Bus suppliers

catering & cleaning        energy &telecommunications                     

Financial services        Grounds & Landscaping

health & safety         information technology 

insurance & risk services        outside school hours care 

Painting & school Maintenance         Payment solutions

school Administration software        school uniforms

$275 per 
calendar Year 

(inc. Gst)
Logo only, one-third page width
 

PLeAse seLect cAteGorY:  
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